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In face-to- face negotiations, will be tested ingenuity, tenacity and expertise of an 
employer to prove that he is not just a champion who only dare in his own country but is 
also able to compete in the international business world. Therefore should the importers 
and exporters to understand the ins and outs actually business negotiations, especially 
regarding international business. 
 





Dalam negosiasi tatap muka, akan diuji kecerdikan, keuletan dan keahlian seorang 
pengusaha untuk membuktikan bahwa dirinya bukan hanya sekedar jago kandang yang 
hanya berani di Negara sendiri namun juga mampu bersaing di dunia bisnis internasional. 
Karena itu hendaknya para importir dan eksportir memahami dengan benar-benar seluk 
beluk negosiasi bisnis khususnya menyangkut bisnis internasional. 
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